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NEW BOOK PROPOSAL FORM
Humanities and Social Sciences



I
Book Basic

Title: 
Subtitle (if any): 
Please Read Carefully:  Please note,  the title should be a clear reflection of the content of the work; also note that the title you choose will heavily impact the searchability and findability of your book. Make sure your title is SEO (Search Engine Optimization) –proof. When potential readers are looking for your book, they often use the title as a snap decision if your book is what they are looking for. Make sure your title very specifically conveys your book’s topic. One-word titles and creative (metaphorical) titles will be passed over by your audience and / or missed in searches. Also keep in mind that only the first 65 characters of your title appear on Google, so it is important to add the main keywords in the main title.
Manuscript Delivery Date (month / year):

Author(s) /Editor(s) Name(s) in full with academic title (in the order of: name of institution, city, state (only for USA, Canada or Australia), country)
1. 
Please Read Carefully: the names of Authors or Editors should be communicated in the way they should appear on the book: Lead Author / Editor = 1, Second named Author = 2, Etc. Changes cannot be made at a later date. 
Academic/professional affiliation(s)

Academic address(es)

Telephone number(s)

Email(s)

Please provide your ORCID (Open Researcher and Contributor ID) identifier:
Springer Nature collaborates with ORCID to provide the work of book authors, chapter authors and book editors with digital identifiers, ensuring the recognition of their work. ORCID is an ID that uniquely attaches your identity to your research work, such as your articles and datasets. The result: no more confusion because another researcher has the same or a similar name. You get the credit for your work. Please read more about ORCID, its benefits and how to get your personal ID at: http://www.springer.com/gp/authors-editors/orcid
ORCID Identifier
II
Book Details
Language(s) of the Work: English
Originality of Manuscript (please select one):

New Material

· Previously published with (specify relevant chapters + previous publisher):

· Translation from (supply original title + publisher + ISBN):

[Springer prefers at least 90% original material in books]
Type of Work (please select one)
· Authored volume
· Edited volume 
· Other (please specify)
Estimated Number of Pages (525 words per page):  

Please Read Carefully: Springer books have a minimum of 200 pages. 

Springer also publishes concise softcover books of 50-125 pages called SpringerBriefs: www.springer.com/springerbriefs
Estimated Number of Images (color or b/w): 
Estimated Number of Tables:
Additional materials for Online version of your book:

Do you have any additional materials for the online version of this volume, such as sound files, links or film clips? 

Please paste or append a Table of Contents with Chapter titles, (and for edited volumes) contributor names and affiliations:
III
Book Marketing

Main subject areas for your book:
Content Level (please select the most appropriate)

· Interested Layman / general audience

· Undergraduate Students in University

· Graduate + Researchers
Competition from other publishers (max 2000 characters per title)
Please list as: Author Name, Author First Name: Book Title, Series, ISBN, Publication Year, Prices, Pages

Related Springer Titles (max. 2000 characters)

Please list as: Author Name, Author First Name: Book Title, Series, ISBN, Publication Year, Prices, Pages 

How is your proposed book different from other related books being published by other publishers on the same topic?
How is your book relevant for the global audience? (max. 2000 characters)

Keywords / ‘Google’ words


Please Read Carefully: if researchers ‘google’ this keyword they would be happy to find your book within the top hits. Please provide us with 10 keywords in order of importance for the catalogue index and online search. Please use different combinations of words that readers will most likely type into search engines. General words, like ‘Philosophy’ or ‘Religion’, are not good keywords. Please try to more specific towards your audience, for instance ‘psychoanalytic experience’, ‘static and genetic phenomenology’ or ‘systematizing religion’:

1. Keyword 1: 
2. Keyword 2: 
3. Keyword 3: 
4. Keyword 4: 
5. Keyword 5:

6. Keyword 6:

7. Keyword 7:

8. Keyword 8:

9. Keyword 9:

10. Keyword 10:

Lead Author(s)’/Editor(s)’ Profile: 


Please Read Carefully: This 5 line profile will be put on the Springer website of your book and should describe the highlights of your academic career, including awards, special achievements, important positions held, your research interests and (if applicable) a link to your personal website. Also, if you have no objection,  please add your photo to the proposal.

Profile Author / Editor 1: 
Profile Author / Editor 2:

Back cover text (max. 250 words)
Please Read Carefully: To be able to promote and sell this title, you are kindly requested to submit a 

Promotional Text (of approximately 200 words), which:

· is to the point, succinct and relevant;

· includes the unique features of the book;

· includes the target audience (please narrow down the audience to the niche target groups);

· can be used on the back cover of the book, in promotional brochures, catalogues and on the Web.

Focus on the benefit of the book for the reader in your field. Do not tell what the book is, but what it does; what it aims to achieve rather than dwelling too much in general terms on the field that it is covering, although a little of the latter is fine.  Also utilize key phrases, allowing your book to be found with searches. A potential reader will often look at the top of your text and Google will only show the first 60 characters. So your first few sentences are very important. We suggest starting the first sentence with “This book offers/provides etc…” and ending the text with a short description of the target audience.
At Least 3 Unique Selling Points (max. 20 words each)
​


Please Read Carefully: What makes your work unique in one sentence? Unique selling points should be in short bullet point style and emphasize the unique features of the book e.g. what sets it apart from competing literature or underlines the lack thereof.  

Examples of the type of phraseology would be:

•         The first book to cover…or

•         The only book dealing with…or 

•         Brings together a group of top scholars on the much debated issue of…

•         And so on

Product Market Codes:
Using our Springer Subject Codes (list provided at the end of the form), please indicate under 1 and 2 the major disciplines covered by this title (these two should cover 80% of the content). Please use 3, 4 and 5 to indicate the most relevant minor disciplines, in order of importance.  

Code


Description

1. 




2. 




3. 




4. 




5. 

CONFERENCES

Please provide us with a list of the conferences you attended in the past two years and will attend in the near future: 
full name of conference/association:
       attended

           will attend in the future:

1.

2.

3.

4.

5.

IV
Research Funding
Please indicate if your research was funded, and if applicable provide the name of the funder:

· Funded

· Not funded:

             Name of funding organization/institution:

Please indicate you are interested in making your publication available open access.

· My funder requires open access publication

· Open access publication is not required, but I wish to explore this route

· I am not required/do not wish to publish open access
Read more about our open access policies and titles here
V
Reviewers
Potential Reviewers: Please suggest five or more Reviewers, experts (include research departments, university/institution, location, e-mail address) that are familiar with your work and you think would be capable and willing to evaluate the topics covered in your book:
Additional Information
Please list all relevant societies/associations, electronic discussion lists, boards, committees, advisory or reviewing bodies (this may include special interest groups, editorial boards of journals/newsletters, organizing committees for conferences, university committees, library recommendation committees) through which we could reach the target audience for your work. 

Please list below to which one(s) of these you are a member.

Do you know of any contacts/organisations who might be interested in ordering multiple copies of your work?    

Anything Else?

Please specify any extra relevant information and Questions / Remarks below: 

*Important Notes:

Previously Published Material: 

If it is your intention to include any previously published material in the proposed work, you would need to clear the rights with the previous publisher and pay any of the rights clearance costs involved. In the case of material previously published by Springer there is no need to clear the rights, but the chapter concerned should correctly cite the original Springer publication. Previously published material may not account for more than 30% of the overall content of the proposed work. Kindly provide a list of all previously  published material, including the title of the original work, the title of the book or journal in which it was published, the name of the publisher and in the case of non-Springer material a copy of original publisher’s agreement.   

You need to seek permission from copyright holders to reuse or adapt tables, graphs, illustrations, maps or long excerpts you plan to use in your manuscript. In almost all cases (except maps and photos) the permission is quick and gratis, but this element needs to be factored in before manuscript submission.   

Translations: 

In the event that your proposed work is a translation from a work originally published in another language into English, you would need to have obtained the necessary rights and approval from the previous publisher for English language translation for both print and electronic publication worldwide.  Springer does not provide any form of translation service.  It is our experience that authors are best-placed to find a native English speaker who is familiar with the subject matter or field to do this, and that when undertaken by translators who lack this knowledge the end result is less than satisfactory.

Form Completion Date:     /     /  
Send the completed form to Satvinder Kaur, Publishing Editor, Springer Social Sciences and Humanities: satvinder.kaur@springernature.com
Apart from this book proposal form, please add the following documents:


Your Curriculum Vitae + those of any co-editors/authors


The proposed table of contents (for edited volumes please include the name and affiliation each author)


Abstracts of at least 200 words for each chapter 


2 sample chapters, and/or the full manuscript 


Any pre-publication (review) quotes we could use (if available)
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